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Aasunakosa E. I.
Upeonornueckme KoHUenTbl B
coBpemeHHOoM

CouMaANbHOM peKkname,
nocsaweHHoii CBO

Davidkova E. P.
Ideological Concepts in Modern

B cTaTbe nccneayroTcs KaoYesble
naeosioremMbl, peasin3oBaHHbIe B
COBpPEeMEHHOM coumanbHOM pekname,
NOCBSALLEHHOM crneLnanbHON BOEHHOM
onepauuu (CBO) B Poccum.
AHaANM3NPYIOTCA IMHIBOKOTHUTUBHbIE
cnocobbl popmmpoBaHus
06LwecTBEHHOro MHeHMA 1 0bpasa

coumanbHas peknama,
naeonorua, naeosorema,
akcuosorema,
JIMHIBOKOTHUTUBHbIIN acnekT,
HOBaA rocyaapcTBeHHas
naeonorus,

LEeHHOCTHbIE CMbIC/bI,
BOCMUTaHMeE.

The article examines the key
ideologemes implemented in
modern social advertising dedicated
to the special military operation
(SVO) in Russia. The article analyzes
linguistic and cognitive ways of
forming public opinion and the
image of a defender of the

social advertising,
ideology,
ideologeme,
axiologeme,
linguistic

and cognitive
aspect, new state
ideology, value

Social Advertising Dedicated to | 3awuTHMKa PoauHsbl. Yaensaetca Motherland. Attention is paid to meanings,
SVO BHMMaHMeE A3bIKOBbIM U BU3Ya/lbHbIM the linguistic and visual strategies education.
CTpaTerMam, MCNoab3yemblm gns used to connect emotionally with
3MOLMOHANbHOW CBA3M C ayAuUTOpUEN. the audience. Thus, social
Takum obpasom, coumanbHas peknama advertising is a powerful tool of
ABNAETCA MOLLHbIM MHCTPYMEHTOM ideological influence, capable of
NAE0N0rMYECKOro BO34ENCTBUS, shaping socio-political values in the
cnocobHbIM popMMPOBaATbL COLMANBHO- context of global changes in
NOJIMTUYECKUE LEHHOCTU B YCI0BUSAX modern society.
rnobanbHbIX U3MEHEHUI B
COBpeMeHHOM obLLecTBe.
Ay6ckux A. U. CoBpemeHHOe reononTU4eckoe OVCKYPC, BOEHHO- The current geopolitical situation in | discourse,
KommyHMKaTMBHbIE cTpaTerum NOJI0XKEHWNE HA MeXAYHAPOAHOM NOJIMTUYECKUI JUCKYPC, the international arena is military-political
BOEHHO-NONTUYECKOro apeHe KOHCTUTYTUBHbIE NPU3HAKMK, characterized by discourse,

AUcKypca

Dubskikh A. I.
Communicative Strategies of
Military-Political Discourse

XapaKTepumayeTca NOCTOAHHO
BCMbIXMBAIOLLMMWN BOEHHbIMM
KOHdAMKTamK, yto cnocobeTeyeT
yBENNYEHUIO BHUMAHUA
nccnegosartene K BOEHHO-

KOMMYHWKaTUBHblEe
CTpaTernmn, MHTErpaTUBHbIN
Xapakrep.

constantly flaring up military
conflicts, which contributes to the
increasing attention of researchers
to the military-political discourse.
The military context, which has

constitutive signs,
communicative
strategies,
integrative
character.




NOJIMTUYECKOMY OMUCKYpPCY. BOeHHbIM
KOHTEKCT, CTaBLWWNIN pPeanbHOCTbIO
NOJINTUYECKOMN, SKOHOMUNYECKON,
KY/NIbTYPHOM N NOBCEAHEBHOM KU3HW,
onpeaenaeT akTyaNbHOCTb HACToALLEN
paboTbl. B anoxy, Korga BOeHHble
CLEeHapumM HaYMHAKT NPOHMKaTb BO
Bce cdhepbl YeN0BEYECKOM
OeATeNbHOCTU, BKAOYAA NONUTUKY,
SKOHOMMKY, KY/NbTYpY U
NoBCEeAHEBHYIO KM3Hb, aKTya/IbHOCTb
nccnefoBaHMA AaHHOM NPobaemaTUKm
ABnseTca oyeBngHom. Llenb ctatbm —
aHaIN3 CTPYKTYPbI U COAEPHKAHUA
BOEHHO-

NOJIMTUYECKOrO AUCKYPCa, a TaKKe
XapaKTepHbIX 0COBEHHOCTEN OCHOBHbIX
CTpaTerunii, NCNoJib3yemMblX B HEM.

become a reality of political,
economic, cultural and everyday
life, determines the relevance of
this work. The purpose of the
article is to describe the structural
and substantive components of the
military-political discourse, the
features of its main strategies.

XpaHosa M. O.

MpumeHeHMe AUCKYpPC-aHanun3a
KaK JIMHIBOKOTHUTUBHOTO
meTtopga

3KCNEepPTHOI OLEHKN TEKCTOB

Zhdanova M. O.

The Use of Discourse Analysis as
a Linguocognitive Method

of Expert Evaluation of Texts

B cTaTbe npmBeAeHbl pasnyHble
onpeaeneHuna AMcKypca,
NpoaHaM3NPOBaHO coaepKaHue
aTOro TepmMuHa. PaccmoTpeHo, Kak
AVCKYPCUBHBINA METOA MOXKeT

6bITb MCNONBL30BAH B X04€e
3KCMepTHOro aHanusa. OnucaHsl
BO3MOKHOCTU

NPUMEHEHWA AUCKYPCMBHOIO NOAX0A4a
K MPOBEAEHWNIO NIMHIBUCTUYECKOM
3KCMepPTM3bl CNOPHBIX TEKCTOB;
NoCTpoeHa MoLe b
JINHTBO3KCMEPTHOro ANCKYPC-aHaNN3a,
WHTErpUpPYOLWEro IMHIBUCTUYECKUE U
3KCTPANIMHIBUCTUYECKME DAKTOPLI.

JIMHIBUCTUYECKaS
3KCnepTusa,
KOH)NMKTOreHHbIN
TEKCT, AUCKYPC, ANCKYpC-

dHan3, moaenb aHaansa.

The article presents various
definitions of discourse, and
analyzes the content

of this term. It is considered how
the discursive method can be used
in the course of expert analysis. The
possibilities of applying a discursive
approach to the linguistic
examination of controversial texts
are described; a model of linguistic
expert

discourse analysis integrating
linguistic and extralinguistic factors
is constructed.

linguistic
expertise,
conflictogenic
text, discourse,
discourse
analysis, analysis
model.




Kynesa M. U.
CneuudpurKa HomuHauum
CTOMaTO/IOrMYECKUX
KAUHUK (Ha npumepe
OHOMACTUKOHa r. Camapa)

Zhuleva M. I.

Specifics of the Nomination of
Dental Clinics (Using the
Example of the Onomasticon of
the City of Samara)

CraTbs nocsAuLeHa npobneme
U3y4yeHMA HaMMeHOBaHMM
MEONLIMHCKUX yYpeXaeHuni B
OHOMACTMYECKOM NPOCTPAHCTBE
ropoga. ABTOpom npeacTaB/ieHsbl
pe3y/ibTaTbl IEKCMKO-CEMAHTUYECKOTO
aHann3a Ha3BaHWi
CTOMATOJIOTUYECKNX KINHUK,
OKa3blBaOLLUX MeOULIMHCKWE YCyTH
Ha TeppuTopum r. Camapa. B xoge
nccnefoBaHUA BblABAEHbI OCHOBHbIE
TeHAEHUMN HOMUHALMN
CTOMATO/IOrMYECKMX OpraHM3aLni,
npeacTasieHbl NPUEeMbl A3bIKOBOA
Urpbl C LENbIO NPUBNEYEHMA BHUMAHUA
NoTeHLUMaNnbHbIX MaLMeHToB. B ctaTbe
onpeseneHbl YaCTOTHbIE KOMMOHEHTbI,
NcnosibdyemMble HOMMHaTOpPamMu B
Ha3BaHMAX CTOMATO/IOTMYECKUX
KNMHUK, onpeaenseTca
nparmaTM4ecKkmMi NoTeHunan
BK/IIOYEHUA BbIABNEHHbIX
KOMMNOHEHTOB B COCTaB 3proHMMa.

oHOMacCTMyecKoe
NPOCTPaHCTBO, FOPO/CKOM
OHOMACTMKOH, HOMUHaLUA,
3ProHUMbI, MeaULMHCKME
3pProHUMBI, A3bIKOBaA Urpa.

The article is devoted to the
problem of studying the names of
medical institutions in the
onomastic space of the city. The
author presents the results of the
lexical-semantic analysis of the
names of dental clinics providing
medical services in the city of
Samara. The study revealed the
main trends in the nomination of
dental organizations, presented the
techniques of language play in
order to attract the attention of
potential patients. The article
defines the frequency components
used

by nominators in the names of
dental clinics, determines the
pragmatic potential of including the
identified components in the
ergonym.

onomastic space,
urban
onomasticon,
nomination,
ergonyms,
medical
ergonyms,
language play.

3aiiuesa A. B.

AI3bIKOBble cTpaTernun B
neAarorMyeckom auckypce:
OT aBTOPUTAPHOCTU K
COTPpyAHUYECTBY

Zaitseva A. V.

Language Strategies in
Pedagogical Discourse: from
Authoritarianism to Cooperation

CTaTbA NOCBALLEHA aHAAN3Y A3bIKOBbIX
cTpaTernin, NnpumeHaemMbIx

B Mefarormyeckom gmckypce, c
aKLLeHTOM Ha nepexog ot
aBTOpPWTaApHOro Noaxoaa K
COTPYOHUYECTBY MEXKAY YUUTENEM U
obyyatowmmucsa. YcTaHoBEHO,

YTO PasBUTME TEXHONOTUIA U
nsmeHeHne obpasoBaTesIbHbIX
nortpebHocTel

A3bIKOBanA cTpaTeruns,
neaarormyecknin ANCKypc,
undpoBan ANOAKTUKA,
MeToabl 0byUeHusn,
aBTOpUTapHble MeToAbl,
MeToapbl

COTpyAHWYecTBa.

The article is devoted to the
analysis of language strategies used
in pedagogical discourse, with an
emphasis on the transition from an
authoritarian approach to
cooperation between the teacher
and students. The focus is on the
development of language strategies
that promote dialogue, mutual
respect and

language
strategy,
pedagogical
discourse,
teaching
methods,
authoritarian
methods,
methods of
cooperation.




obycnosuan nepexos ot
TPaAUUMOHHOM AUAAKTUKM K
umMdpoBoii, KoTopas
NnepeocmbICANBAET NPUHLMIMbI
0by4eHua, UHTerpupys
WUHTEPaKTUBHbIE

nnaTPopPMbl, UCKYCCTBEHHbIN
WUHTENNEKT, MyIbTUMeAMUIHble
pecypcobl u

afanTuBHy0 0bpasoBaTesibHyO cpeay.

critical thinking, which allows for
the creation of a more open and
constructive educational
environment. The article
emphasizes the importance of
changes in pedagogical discourse
for improving the effectiveness of
learning and motivating students,
as well as for the formation of their
active and independent position in
educational activities.

KonecHuk T. U.

Jlntypatms Kak cpeacTBO
CO34aHUA CMbIC/IOBOM
MHOrOC/1I0AHOCTU B PYCCKO- U
HeMeLKOA3bIYHOM
MHTEPHEeT-KOMMYHUKaLUKU

Kolesnik T. I.

Liturative as a Tool for Creating
Semantic Layering

in Russian- and German-
language Internet
Communication

CTaTbA NocBALEHA UCCNeA0BaHUIO
bYHKUMOHMPOBAHMA INTYPATUBOB B
COBPEMEHHOIN UHTEPHET-
KOMMYHUKaLMKN Ha maTepuane pyccKo-
N HEMELLKOA3bIYHbIX TEKCTOB. [loMnmo
OCHOBHOM QYHKLMM CEMaHTMYECKOro
HaC/10eHMA BblAENAOTCA
peKpeaTUBHas, neMopaTmMBHas,
WHBEKTUBHaAsA, pedepeHTUBHanN
bYyHKUMKM nuTypatmeoB. Onpeaenstorcs
pasnnuuns B NpesnoYTeHUAX
NCMNON1b30BaHMA

rpaduyecknx cpeacTs Mexay pycckomn
N HEMELLKOW INHIBOKY/IbTYPaMu.
CoenaH

BbIBO/A, O BbICOKOWM MParmaTmyeckom
3HAYMMOCTM INTYPATUBOB KaK
WMHCTPYMEHTa KPeaTUBHOIo
B3aMmogencTeuns B umdposom
NPOCTPaHCTBE.

NIMTYpaTuB, rpapuyeckoe
3a4epKuBaHUE, UHTEPHET-
KOMMYHWKaums,
CEeMaHTMYeCcKoe Hac/I0eHue.

The article is devoted to the study
of the functioning of lituratives in
modern

Internet communication on the
material of Russian- and German-
language texts. In addition to the
main function of semantic layering,
recreational, pejorative, invective,
referential functions are singled
out. Differences in preferences in
the

use of graphic means between
Russian and German linguocultures
are determined. The conclusion is
made about the high pragmatic
significance of lituratives as a tool
of creative interaction in digital
space.

liturative,
strikethrough,
Internet
communication,
semantic
layering.

CupenbHukosa E. A.
Fpynnbl 6e33KBUBaNeHTHOMN
NEKCUKU

B cTaTbe gaetca obwasn
XapaKTePUCTUKA Kopryca
6e39KBMBA/IEHTHOM JIEKCUKM B TEKCTAX

topuaMYecKuii NoacTUNb,
topUANYECKUA A3bIK,

The article gives a general
characterization of the corpus of
non-equivalent lexicon in the texts

egal substyle,
legal language,
non-equivalent




B lopugnyecKom noacrune

Sidelnikova E. A.

Groups of Non-equivalent
Vocabulary in the Legal Sub-
style

HOPUANYECKOro NoACTUAA Ha OCHOBE
Knaccudukauymm /1. C. bapxygaposa.
BbisBneHo npeobnasaHme caydanHbixX
NaKyH, a He peanuni, Kak
npegnonaranoch, B KayecTse
OOMUHUPYIOLLLETO TUMA JIEKCUYECKOM
6e33KkBMBaneHTHOCTU. Ocobas
CNOXKHOCTb B Nepegaye MHPopmaLmu,
cofeprKalleiics B 6e33KBNBANIEHTHOM
JIeKCMKe Npu nepeBoge, 3aKNvaeTcs
B OrpaHUYEHUAX Ha AOMNYCTUMbIM
nepeyeHb TPAHCNATONOTMYECKUX
NpPUemMoB, HaK/agblBaeMmblit
JINHrBOMpParmaTU4ecKkom u
CTUNUCTUYECKOM cneumpuKomn
HOPUANYECKOro NoACTUNS.

6e33KBMBANIEHTHAsA IEKCUKa,
peanus, cayyaiiHas nakyHa.

of the legal substyle on the basis of
L. S. Barkhudarov’s classification. It
reveals the prevalence of random
lacunae rather than realia, as it was
supposed, as the dominant type of
lexical non-equivalence. A special
difficulty

in conveying the information
contained in the non-equivalent
lexicon in translation lies in the
restrictions on the permissible list
of translatological techniques
imposed by the linguopragmatic
and stylistic specifics of the legal
substyle.

vocabulary,
realia,
accidental lacuna.

Cknsap H. B.

Ponb apxauuyeckoro o6pasa Kak
OocHoBonoaraioLeit
KOFHUTUBHOM U KY/NbTYpPHOIA
eAUHULbI B BOCIPUATUM

n KnaccudpuKkauum
OKpYy’KatoLero mmpa

Sklyar N. V.

The Role of the Archaic Image as
a Fundamental Cognitive and
Cultural Unit in the Perception
and Categorisation of the World
Around

CTaTbe PacCMOTPEHbI apXETUNUYECKUIA
06pas 1 apxeTun Kak CUHOHUMUYECKNE
MOHATUA C TOYKM 3PEHMA UX
KOFHUTUBHOM U KYNbTYPOJIOrMYECKOM
3HAYMMOCTM B NpoLecce
BbICTPAMBaHWUA CUCTEMbI KaTeropuii B
A3bIKOBOM KapTuHe mupa. Ocoboe
BHMMaHMeE yaenaeTca ux
YHMBEpCcanbHOM Npupoae,
NPOABNEHMIO B A3bIKE, KYNAbTYPE U
KONNIEKTMBHOM CO3HaHWUMK, a TaKxKe
3HAYeHMIo B NpoLieccax
CTPYKTYPUPOBAHMA NPOCTPAHCTBA,
BPEMEHU U YEe/I0BEYECKUX OTHOLLEHWUA.
3HauyMMOCTb apxeTuna Kak
KOTHUTUBHOTO MeXaHWU3Ma,
ynpouatouiero o6paboTky

apxan4yeckuit obpas,
apXeTun, KOHLENT, KyAbTypa,
CMMBOJ1, KOTHUTUBHbIE
MOAEeNM, A3bIKOBasA CUCTEMA.

The article considers archetypal
image and archetype as
synonymous

concepts from the point of view of
their cognitive and cultural
significance in the process of
building a system of categories in
the linguistic picture of the world.
Special attention is paid to their
universal nature, their
manifestation in language,

culture and collective
consciousness, as well as their
significance in the processes of
structuring space, time and human
relations. Attention is paid to the
significance of the archetype as a
cognitive mechanism that simplifies

archaic image,
archetype,
concept, culture,
symbol, cognitive
models, language
system.




nHdopmaunn n obecneunBsatoLero
YCTOMYMBOCTb KY/bTYPHbIX
npeacTaBneHUIA, CTAaHOBUTCA BaXKHbIM
MNHCTPYMEHTOM ANA
MEXANCLMNINHAPHOIO aHaM3a,
NO3BO/IAIOLLErO ry6Ke MOHATb
B3aMMOCBA3b MEKIY A3bIKOM,
KY/ZIbTYPOW W MbILNEHUEM.

information processing and ensures
the stability of cultural
representations, which becomes an
important tool for interdisciplinary
analysis, allowing a deeper
understanding of the relationship
between language, culture and
thinking.

Co6onesa U. A.
AKcuonoruyeckue napamerpbl
AMUCKypca couuanbHon
peknambl

Soboleval l. A.
Axiological Parameters of the
Social Advertising Discourse

B cTaTbe paccmatpmBatoTca
ONCKYPCUBHbIE XapaKTEPUCTUKK
COLMANbHOW peKkaamMbl, CPpaBHUBAETCA
peKAaMHbIN NPOAYKT COLMaNbHOM
HanpaB/fIEHHOCTU, CO3AaHHbIN B
pa3sHoe Bpems, NPOBOAMTCA aHaAn3
aKCMONIOTUYECKUX NapaMeTpoB
OMCKypCa COBPEMEHHOM pPeKIambl,
KOTopas paccmaTpuBaeTcs Kak
3HAUYUMBbIN FOCYAaPCTBEHHbIN
NHCTPYMEHT GOPMUPOBAHUS
06LLEeCTBEHHOIO MHEHUS U
OOCTUNKEHMA e4MHbIX COLUMANbHO
3HauYMMbIX Lenelt. CounanoHas
peKfama He TO/IbKO TpaHCcAMpyeT
LEHHOCTU, HO 1 0DOPMASAET UX Yepes
onpeaenéHHble

ONCKYPCUBHbIE NMPAKTUKN. BarKHbIMM
pa3sHoBMAHOCTAMU GOPMUPOBAHMUA
LEHHOCTHbIX HAPPaTMBOB ABAAOTCA
cnocobbl BU3yanbHOro n BepbanbHOro
npeAcTaBAEHUA LLEHHOCTEN.
PaccmatpusatoTca pasnnydHble
YKaHPOBble PAa3HOBUAHOCTU
COBPEMEHHOMN COLMaNbHOMN peKnambl.

ANCKYPC COUMANbHOM
PEeKNaMbl, aKCMOIOTUYECcKue
napameTpbl, *KaHpPOBble
pa3sHOBMAHOCTM COLMANBHOM
pPeKNambl, NOAUTUYECKUI
MA1aKaT, COUMANbHbIN
BMAEOPO/IMK, CNIOTaH,
LEHHOCTHbI HappaTwms,
PUTOPUYECKNI

npuem.

The article examines the discursive
characteristics of social advertising,
compares an advertising product of
a social orientation created at
different times, analyzes the
axiological parameters of the
discourse of modern advertising,
which is considered as a significant
state tool for shaping public opinion
and achieving common socially
significant goals. Social advertising
not only transmits values, but also
forms them through certain
discursive practices. Important
types of value

narrative formation are the ways of
visual and verbal representation of
values. Various genre varieties of
modern social advertising are
considered.

social advertising
discourse,
axiological
parameters,
genre

varieties of social
advertising,
political poster,
social video,
slogan, value
narrative,
rhetorical device.




3aiiuesa E. B.
Poccua B TBOpUecTse
B. HabokoBa

Zaitseva E. V.
Russiain V. Nabokov’s Works

MNpeameTom U3yyeHUA B CTaTbe
ABNAETCA BOMPOC O PO/IN U MecTe
obpasa Poccuu B TBOpUecTse B.
HabokoBa. MposeaéHHoe
nccnenoBaHue No3soanN0
PEeKOHCTPYMPOBaTb KOHLENTya bHO-
acTeTUYECKMe npeacTas/ieHmnn
nucatensa o Poccmn Ha maTtepuane
POMAHOB, PACcCKa30B, CTUXOTBOPEHUA,
WUHTepBblo. B xoae nccneposaHma
6b1/11 BbIABNEHbI BaXKHble LLEHHOCTHO-
CMbIC/NI0BbIE OPUEHTUPbI HABOKOBCKOTrO
XYO,0XKEeCTBEHHOIo MUpa (4eTCTBO Kak
MANNANYECKOE NPOCTPAHCTBO,
«NaMATb YYBCTBY, COXPaHEHMe
NpoLU/IOro B aKTe

TBOpPYECTBA, MUPOMOAENNpPYIOLLLan
dYHKUMA pyCcCKOro A3bIKa).
YCTaHOBANEHO, YTO ANA aKCUONOTUU U
MKWpoBO33peHua B. Habokosa-CupurHa
06pa3 Poccum urpaet KaoyeByo pob,
NpoxoAA CKBO3b BCE ero TBOPYECTBO,
HauYMHaA C NepBbIX PACCKA30B U
CTUXOTBOPEHMUIA, OTparKaeTca B cyabbax
repoes ero pycCKknMx pomaHos
(«3awmTa flysknHa», «dap»), HaxoguT
MecCTO B O4HOM U3 NOCNeAHUX
aHIN0A3bIYHbIX («B3rNAHM Ha
apNeKUHOB!»), UTO NOATBEPKAEHO
aHaNM30M IeMTMOTMBA BO3BPALLEHMUA
B HAOOKOBCKOM KOpryce TeKCTOB
(mopenupoBaHue cuTyaLum
«BO3BpaLLEHMA» B CHOXKETE POMAHOB
«MatueHbKa», «Moasur»).

pOAuMHa, TBOPYECTBO,
TPaAULMN, SMUrPaLUS,
Mmuctudukartop, obpasbl,
MepCcoHau, nucaTenbcKas
TexHuKa.

The subject of the study in the
article is the question of the role
and place of

the image of Russia in the works of
V. Nabokov. The conducted
research made it possible to
reconstruct the writer’s conceptual
and aesthetic ideas about Russia
based on novels, short stories,
poems, and interviews. The study
revealed important value-semantic
guidelines of the Nabokov art world
(childhood as an idyllic space,
“memory of feelings”, preservation
of the past in the act of creativity,
the worldmodeling function of the
Russian language). It is established
that for the axiology and worldview
of V. Nabokov-Sirin’s image of
Russia plays a key role, passing
through all his works, starting with
the first stories and poems,
reflected in the fate of the heroes
of his Russian novels (“Protection of
Luzhin”, “The Gift”), finds a place in
one of the latest English-language
(“Look at the Harlequins!”), which is
confirmed by the analysis of the
leitmotif returns in the Nabokov
corpus of texts (modeling the
situation of “return” in the plot of
the novels “Masha”, “Feat”).

homeland,
creativity,
traditions,
emigration,
images,
characters,
writing
technique,
mystifier.




KoHbkoBa M. 1O.
Nupuueckue 6annagbi B. C.
Bbicoukoro:

MO3TUKA reponyecKoro u
aHTUrepounyecKoro

Konkova M. Y.

Lyrical Ballads of V. S. Vysotsky:
Poetics of the Heroic and Anti-
heroic

CTtaTbA NOCBALLEHA PACCMOTPEHUIO
CHOXKEeTHbIX 0COBEHHOCTEN NUPUYECKNX
6annap B. C. BbicoLKoro, BblaefeHnto
NMO3TUKMN FEPONYECKOTO U
aHTUrepoundeckoro. Llenb
nccnenoBaHUA 3aKa04aeTca B aHanm3e
6annapg B. C. BbicOLKOro, oTHOCALMUXCSA
K BOEHHbIM LIMKAaM, CMOPTUBHOM,
posieBoit TemaTuKe U T. 4.
AHanusnpyertca

cneumdmka 6annagHbIx NponsBeneHnM
B TBOPYECTBE M03TA C TOYKU 3pPEHUA
TOro, Kakum obpasom ocyLecTeaseTca
TpaHchopMaUMa NPUBbIYHbBIX KAHOHOB
6annagbl, a TakKe akTyannsaums
BEYHbIX TEM, MOUCK XYA0XKECTBEHHbIX
dopm gnAa aHann3a BHYTPEHHero mmpa
nepcoHaxen. HoBusHa nccnegosaHuA
3aK/Il0YaEeTCA B aHaNM3e CTENEHU
B/INSIHNA NO3TUKN reponYecKoro m
aHTMrepouyeckoro B bannagax

B. C. BblcOLKOro Ha TBOPYECTBO APYrnx
aBTOPOB, 06PALLAIOLLNXCA K CO34aHUI0
XYL,0KECTBEHHbIX NPOU3BELEHMI B
6annagHoOM KaHpe.

6annaga, reponyeckoe,
aHTUrepomyecKoe, NO3TUKa,
HappaTuBe, UPOHMUA.

The article is devoted to the
consideration of the plot features
of the lyrical ballads of V. S.
Vysotsky, highlighting the poetics of
the heroic and anti-heroic. The
purpose of the study is to analyze
the ballads of V. S. Vysotsky related
to military cycles, sports, role-
playing themes, etc. The specificity
of ballad works in the poet’s

work is analyzed from the point of
view of how the transformation of
the usual

canons of the ballad is carried out,
as well as the actualization of
eternal themes, the search for
artistic forms for the analysis of the
inner world of the characters. The
novelty of the study lies in the
analysis of the degree of influence
of the poetics of the

heroic and anti-heroic in the ballads
of V. S. Vysotsky on the work of
other authors turning to the
creation of artistic works in the
ballad genre.

ballad, heroic,
anti-heroic,
poetics,
narrative, irony.

Kpbicano O. B.
JINHrBOKYNbTYPHDI NOTEHLMaN
«pambi» ApamaTypruyeckoro
npousBeaeHus (Ha matepuane
nbecbl MapTuHa MakaoHaxa
«Kaneka c octpoBa
MHuwmaaH»)

B nybanKauuu ocyliectenaeTca
aHaNN3 INHIBOKYNbTYPHbIX
ocobeHHocTel

peyeBoro naacta gpamaTypruyeckoro
TEKCTa, KOTOPbI cConpoBOXaaeT
OCHOBHO TEKCT nbecbl (cobcTBEHHO
BbICKA3bIBaHMA MEPCOHAXKeN)
KOTOpbI

pama nbecbl, UMA aBTopa,
Ha3BaHWe, CNUCOK
OENCTBYHOLLNX

L, NUHTBOKYNbTYPHbIN
CMbICA.

The publication contains the
analysis of linguistic and cultural
peculiarities of

the drama work layer, which
accompanies the main text of the
drama (the characters’ lines) and
which is one of the few possibilities
of the playwright to express his/her

frame of the play,
name of
playwright, name
of the drama
work, list of
characters,
linguocultural
meaning.




Krysalo O. V.

Linguistic and Cultural Potential
of the Drama «Frame» (on the
Material of the Play «The
Cripple of Inishmaan» by Martin
McDonagh)

ABNAETCA OZHOM U3
HEMHOTOYMCNEHHbIX BO3MOMKHOCTEN!
A9 ApamaTypra BblpasuTb CBOHO TOYUKY
3pPEHMA OTHOCUTESIbHO AENCTBYIOLLMNX
1L, UX NOBEeAEHUs, MOTUBOB UX
MOCTYMKOB — € PaMbl» MbeChl.
UccnepoBaHWe NpoBoaMTCA Ha
MaTepuane nbecsl

MpAaHACKOro ApamaTtypra MapTuHa
MakaoHaxa «Kaneka c ocTposa
MHUWMaaH». B xoae aHanusa
BbIAB/IEHO, YTO CPean BCEX PAMOYHbIX
KOMMOHEHTOB Nbecbl (MMeHU aBTopa,
Ha3BaHWA Nbecbl, 3aro/I0BKa,
Nno/A3aro/sI0BKa, NOCBALLEHUS,
anurpada, aBTOPCKOro NpeancioBns u
NOCNECNOBUA, CLEHNYECKUX YKA3AHWUI
N T. N.) Hanbonee BbipaXKeHHbIM
HaLMOHa/bHbIM KOJIOPUTOM
OTMEYAoTCA MMSA aBTOPaA, Ha3BaHMA
Nbecbl U CMUCOK AEeNCTBYIOWMX /INLL.

attitude towards the characters of
the play, their behavior, the
motives of their

actions — the «frame» of the play.
The research is conducted on the
material of the play «The Cripple of
Inishmaan» by famous
contemporary Irish playwright
Martin McDonagh. The linguistic
analysis proves that among all
frame components of the play
(author’s name, the name of drama
work, title, subtitle, dedication,
epigraph, author’s preface and
afterword, stage directions, the
names of characters, etc.) the ones
which contain the biggest national
coloring are the playwright’s name,
the

name of the drama work and the
list of drama’s characters.

CrenbHukos O. C.
CyLwHOCTb 1 HEeKoTopble

GYHKuMMU
06bEeKTUBHOM MPOHUMU

Stelnikov O. S.
Essence and Some Functions of
the Objective Irony

B cTaTbe aHaNM3npyoTca
NCTOpPMYECKME KOPHU MNOHATUA
«NPOHUAY», NPOBOAUTCA FPaHNLIA
MeXay ABYMA e€ pasHOBUAHOCTAMM:
Ccy6bEKTMBHOM,

CO3HaTesIbHO ynoTpebasemoit
Ye/I0BEKOM KaK Tpon, N 06 bEKTUBHOM.
M3yyaeTca cBsA3b 0OBEKTUBHOMN MPOHUM
¢ dPUNOCOPCKO-3CTETUYECKOM
KOHUenumemn

«JemoHuyeckoro» (das Damonische),
cbopmynmposaHHoi U. B. doH MéTe.

MPOHUA, NUTepaTypa,
mudonorma, o6beKTMBHanR
NPOHMUSA,

CybOBEKTMBHAA MPOHUS,
3CTeTuKa.

The article analyzes the historical
roots of the concept of irony and
draws a

line between its two varieties:
subjective, consciously used by a
person as a trope, and objective.
We study the connection of
objective irony with the
philosophical and aesthetic concept
of the “demonic” (das
Damonische), formulated by J. W.
von

irony, literature,
mythology,
objective irony,
subjective irony,
aesthetics.




PaccmaTpuBatoTca NpoasieHus
06bEeKTUBHOM MPOHUM B NCTOPUM
yenoseyectsa, MM}OIOrMN PasHbIX
HapoA0B (ApeBHUX rPeKos,
CKaHAMHaBOB, ANOHLEB, KUTaNLEB)
B /IMTEPATYPHbIX NPOU3BEAEHUAX.

Goethe. Manifestations of objective
irony in the history of mankind, the
mythology of different peoples
(ancient Greeks, Scandinavians,
Japanese, Chinese) and literary
works are investigated.

Fnotosa f. A.

AHTOHMMMYECKMIT NnepeBog, C
onopoii Ha cucTembl
MCKYCCTBEHHOTO UHTe//IeKTa (Ha
martepuane npoussegeHuUs

A. M. Yexosa «[lama ¢
cobaukoii»)

Glotova Ya. A.

Antonymic Translation Based on
Artificial Intelligence Systems
(Case Study of «The Lady with
the Dog» by A. P. Chekhov)

B ctaTtbe OﬁCY)KAHETCFI ncnosibsoBaHne

aHTOHMMMYECKOro Nepesosa B
KauyecTBe MeToga nepenayn cmbicaa
XYO0KeCTBEHHbIX TEKCTOB C MOMOLLbIO
CUCTEM UCKYCCTBEHHOTO UHTEN/IEKTA
(MN) Ha maTepuane npounsseseHUn

A. N. YexoBa «[lama c cobaykoi».
BbifBNeHbl NOAXo4bl K 06HapyKeHUto
aHTOHMMOB U UX KOHTEKCTYa/IbHOM
ajanTaumu B npouecce nepesoaa.
Ocoboe BHMMaHMe yaenserca
norteHumany MM B cnocobHocTH
reHepupoBaHUSA aHTOHMMMUYECKUX
PYCCKO-aHI/IMACKUX IEKCMYECKUX Nap,
a TaKKe B BO3MOXKHOCTM YUNTbIBAHUSA
KY/IbTYPHbIX U CTUANCTUYECKUX
ocobeHHOCTEN Uccneayemblx A3bIKOB.
MpuBeaeHbI NPUMEpPbI HeYAaYHOro
nepesoaa, BbiNO/JHEHHOIO
HeMpoCceTbto, YTO NoAYEePKMBAET
BaYKHOCTb MCCNen0BaHMA NpMema
aHTOHMMMYECKOTO NepeBosa B
nepeBoaYECKOM NepcreKkTmBe.

aHTOHMMMYECKU NepeBog,
OTPML,AHME, NUCKYCCTBEHHbIN
WHTEN/IEKT, NepeBoAYecKas
TpaHcpopmaLms,
XY[,0KeCTBEHHbIN Nepesos,
METOHUMMUA.

The paper examines the technique
of antonymic translation as a way
of

conveying the semantic content of
fiction texts using artificial
intelligence (Al) systems based on
the work of Anton P. Chekhov «The
Lady with the Dog». The
approaches to detecting antonyms
and their contextual adaptation in
the translation process are
identified. The aim of the research
is to identify the Al ability to
generate antonymic Russian-English
lexical pairs and to take into
account the cultural and stylistic
features of the languages under
study as well. The results of the
research reveal some examples of
unsuccessful Al translations, which
emphasize the importance of
antonymic translation as a unique
translation technique.

antonymic
translation,
negation,
artificial
intelligence,
translation
transformation,
artistic
translation,
metonymy.

Karoprunxa A. 10.

TexHONOrMm KPayACcopcuHra B
uMHTepHeT-CMMU JlyraHcKkow
HapogHoii Pecnybankm

B ctaTtbe PacCMOTPEHbI OCHOBHbIE

BUAbI KpayacopcuHra B uHTepHeT-CMMU

JTHP. ABTOp cTaTbu aHanu3snpyet
KOHTEHT pecnybMKaHCKOro meama-
NPOCTPaHCTBa Ha NpegmeT

KpayACOPCUHT,
KpayACOpCUHIoBble
TEXHON0TUM,
KpeaTMBHbIA KOHTEHT,
HbIOCMEMKUHT.

The article discusses the main types
of crowdsourcing in the Internet
media

of the LPR. The author of the article
analyzes the content of the

crowdsourcing,
crowdsourcing
technologies,
creative content,
newsmaking.




Katorgina D. Y.

Crowdsourcing Technologies in
the Online Media of the Luhansk
People’s Republic

NCNO/Ib30BaHMA KPayACOPCUHIOBbIX
TeXHONOMUN.

republican media space for the use
of crowdsourcing technologies.

MenbHukosa E. 0.
Heonornambl aHrN0A3bIYHOIO
OVCKYpCca UHAYCTPUKU
KpacoTbl (nepeBoauecKkuit
acnekr)

Melnikova E. Yu.
Neologisms of the English-
language Discourse of the
Beauty Industry (Translation
Aspect)

B cTaTbe paccmatpusaerca cneumduka
nepesoja He0/0rM3MoB
aHMN0A3bIYHOMO AUCKYpPCa UHAYCTPUN
KpacoTbl Ha PYCCKUIA A3bIK.
HenocTaTouyHas M3y4eHHOCTb Bonpoca
nepesoja He0/s0rM3MOB onpeaenaeT
aKTya/IbHOCTb McCNefoBaHUA. AHanu3
A3bIKOBOr0 MaTepwuana nokasa, yto
HEeOo/I0rM3Mbl AUCKYPCa MHAYCTPUN
KPacoTbl ABAAIOTCA A3bIKOBbIMM
eaMHULAMKU, HOMUHUPYOLWUMHN
aKTya/ibHble TeHAEHLUUK, HOBble
NPOAYKTbI, METOAMKM, NpOLLeaYpPb! B
coepe bblOTU-yCAYr. B pesynbTate
nccnenoBaHNA YyCTaHOBAEHO, YTO
Hanbosee TUNUYHBIMKU cnocobamm
nepesoda aHrIMNCKUX HEONOTU3MOB
ANCKYpCca MHAYCTPUU KPacoTbl

Ha PYCCKUI A3bIK ABAAIOTCA
TpaHCAUTEpPaLMSA, KaNbKUpoBaHMe U
TPaHCKpUNUMA.

HeO0/10rM3Mbl, ANCKYPC
WHAYCTPUU KPaCOoTbl,
nepeBsog,
TpaHcAUTepaums,
TPaHCKpMbUMpOBaHHUe,
3KCNIMKauWA,
Ka/IbKMpOBaHMWe, npuem
NPAMOro BKAKOYEHMS.

The article deals with the specifics
of translating neologisms of the
Englishlanguage beauty industry
discourse into Russian. Insufficient
study of the issue of translating
neologisms determines the
relevance of the research. The
analysis of

the linguistic material has shown
that neologisms of the beauty
industry discourse are linguistic
units naming modern trends, new
products, techniques, procedures in
the sphere of beauty services. As a
result of the study it is established
that the most typical ways of
translating English neologisms of
the beauty industry discourse into
Russian are transliteration, tracing
and transcription.

neologisms,
beauty industry
discourse,
translation,
transliteration,
transcribing,
explication,
tracing, direct
inclusion method.

domuHa C. b.
MNceBAOMHTEPHALMOHANbHAA
NEeKCUKa COBPEMEHHOro
QHI/10A3bIYHOTO MeAuaaUCKypca

Fomina S. B.
Pseudo-international
Vocabulary

B cTaTbe aHanM3aupyetca
NnceBAOWHTEPHALMOHAbHAA IeKCUKa
Meanaamnckypca, ocobeHHoCTU U
cnocobbl nepegayn ee 3HaYEHUM ¢
aHMIMMCKOTO Ha PYCCKMM A3bIK.
MpoBeaeH TeopeTUYeCKUin aHanuns
noAxoA08 IMHIBUCTOB K U3YYEHUIO

MeAMaanCcKypc, YacTuuHble
NnceBAONHTEPHALMOHANN3MBI,
abcontoTHble
NnceBAONHTEPHALMOHANN3MBI,
NoANCceMus, CEMaHTUKa,
nepesoayeckue
TpaHcpopmaLmu.

The article analyzes pseudo-
international vocabulary of media
discourse, features and translation
methods from English into Russian.
A theoretical analysis of linguists'
approaches of studying this
phenomenon is carried out, the
specifics of pseudo-international

media discourse,
partial pseudo-
internationalisms,
absolute

pseudo-
internationalisms,
polysemy,
semantics,




of Modern English-language
Media Discourse

AaHHoro peHomeHa, paccMOTpeHa
cneundmrka
NnceBAOMHTEPHAUMOHAbHOM
JIEeKCUKM, eé QYHKUMOHNPOBaHME B
Tekctax CMMW. OcyuwectsneH aHanus
NceBAOVHTEPHALMOHANIN3MOB, AaHbl
peKkomeHAaLMM No NPUMEHEHUIO
nepeBogYecKknx TpaHchopmaunii n
cnocoboB nosbopa SKBUBANEHTOB.

vocabulary and its functioning in
media texts are considered.

A practical analysis of pseudo-
internationalisms is done,
recommendations on the

use of translation transformations
and methods for selecting
equivalents are given.

translation
transformations.

KosaneHko [. B.
ConocraBuTeNbHbIiA aHaNU3
npeduKcanbHoro obpasoBaHus
TEePMUHOB

B Hay4yHO-NpodeccuoHanbHOM
nuTtepartype

NO KOCMMUYECKUM
MCKYCCTBEHHbIM CMYTHUKaM:
pyccKkuit n dppaHuysckuii
KOHTEKCTbI

Kovalenko D. V.

Comparative Analysis of Prefixal
Formation of Terms

in Scientific and Professional
Literature on Artificial Space
Satellites: Russian and French
Contexts

Mpedukcaums, ABAAACL MEXaHU3MOM
NNEKCMKO-TPamMMaTUYEeCKoro
€N10BO0O6Pa30BaHUsA, pacwmpseT
CEeMaHTMYECKME rPaHuLbl TEPMUHA U
no3BoJsiseT NepeAaBaTb BapuaLum ero

3HAYeHUIM U KOHL,eNnTya/ibHbl€ HHOAHCbI.

MpedunKCcbl COCTABAAKT BaXKHbIN
anemeHT B GopmupoBaHnm
dpPaHLLY3CKUX U PYCCKUX TEPMUHOB,
OTpaXKaloLLMX COXKHbIE
TEXHO/IOTUYECKNE U Hay4yHble acneKTbl
KOCMMYECKOM NPOMbILIIEHHOCTH.
AKTYyanbHOCTb UCC/Ief0BaHNSA
npedmrKcaunm TepmmnHoB obiactu
«KOCMMUYECKME UCKYCCTBEHHbIE
CNYTHUKN» N HEOBXO4MMOCTb

B COMOCTaBMTE/IbHOM aHan3e
npedurKcanbHbix GOPMaHTOB A3bIKOB
KOCMMYECKMX AeprKas 0bycnosneHsbl

6bICprIM pa3suTnUEM HaHOTEXHONOMUM

n TpeGOBaHMEM K TOYHOWM HOMUWHaUun
HOBbIX 0ObEKTOB U npoueccos.

npedukcaums,
TEPMUHOODOPa30BaHME,
Nnpou3BogHbIe
TEPMUHbI, KOCMUYECKME

NCKYCCTBEHHbIE CNYTHUKMN.

Prefixation, being a mechanism of
lexical-grammatical word formation
expands the semantic boundaries
of a term and allows for the
conveyance of variations in
meaning and conceptual nuances.
Prefixes, in particular, constitute
an important element in the
formation of French and Russian
terms that reflect the complex
technological and scientific aspects
of the space industry. The relevance
of studying the prefixation of terms
in the field of «artificial space
satellites» and the necessity for a
comparative analysis of prefixal
formations in the languages of
space-faring nations are driven by
the rapid development of
nanotechnology and the demand
for precise nomenclature for new
objects and processes.

prefixation, term
formation,
derived terms,
artificial space
satellites.




KysHeuoBa B. 0. Lenb faHHOM cTaTbM — aHaNM3 nepesog, 06pasHOCTb, The purpose of this article is to translation,
NeKcnueckune CNOXHOCTU ocobeHHocTel nepeaayn obpasHoCcTm 9KCNEepUMEHT, consider and analyze the features of imagery,
nepeAayn sMOLMOHAIbHO- npv nepesoae peyel npeacrasuTenei nepesoayYecKkue representation of imagery when experiment,
06pasHbIX cpeacTB Poccum Ha 3acegaHuax CoseTa cTpaTernu, BEKTop translating speeches of Russian translation
B BbICTYN/IEHUAX OPATOPOB Ha 6e3sonacHocTi OOH no YKpauHe ¢ OUL,EHKMW. representatives at the meetings of the | strategies,
3acepaHuax Coseta PYCCKOrO s13blKa Ha aHI/IMNCKUNA. UN Security Council on Ukraine from evaluation
be3sonacHoct OOH no YKpauHe: | HayyHas HOBW3Ha paboTbl Russian into English. vector.
3KCNepuMMeHTaNbHbI meToa 3aK/1II0YaETCs B TOM, YTO aBTOpbI The scientific novelty of the work lies
nccneposaHmA nccnenoBaHuA CTaBaT B GOKYC in the fact that the authors of the

BHUMaHMA BO3MOKHble CeMaHTUYecKme study focus on possible semantic shifts
Kuznetsova V. Yu. CABUIM Npu nepegaye 06pasHbIx in the transmission of figurative
Lexical Complexity of KOMMOHEHTOB. components. Thanks
Representation of Emotional- Bnaropapa cpaBHUTE/ILHO- to the comparative-contrastive
imaginative Means in Speeches conocTasuTesIbHOMY MeToAy U method and contextual analysis, the
of Speakers at the Meetings of KOHTEKCTYa/IbHOMY aHaM3y Hbinn most effective translation techniques
the UN Security Council on BblABNEHbI Hanbonee spdeKkTMBHbIE were identified that allow preserving
Ukraine: Experimental Research | NepeBoAYecK1e npruemsi, and representing the specifics of
Method No3BOANAIOLLME COXPAHUTL M NepeaaTb individual images in oral translation.

cneundurky UHAMBUAYANbHO-aBTOPCKUX The data obtained as a result of the

06pa3oB B yCTHOM NoC/AeA0BaTe/IbHOM experiment show that when

nepesoge. MonyyeHHble B pesybTaTte translating speeches of Russian

3KCNEePMMEHTA AaHHble NOKA3bIBALOT, representatives at

4YTO NpU NepeBoae peden the UN Security Council meetings on

npepcrasuTeneit Poccumn Ha 3acegaHunax Ukraine, the most widely distributed

Coseta 6e3onacHoctn OOH no YKkpauHe methods of translation are literal

Hanbosbluen translation, omission, and substitution.

AucTpnbyumelt obnagatoTt Takue

cnocobbl nepeBoaa, Kak byKBanbHbIM

nepesos, onyweHne, 3ameHa.
NaepyxuHa A. B. CTtaTbsl NOCBALLEHA aHA/IM3Y KOHUENTa KOrHUTUBHas The article is devoted to the analysis of | cognitive
[ BOACTBEHHOCTb TPYAa U WERK B cOBpeMeHHOM HeMeLLKon JNINHIBUCTUKA, KoHuenT, | the WERK concept in modern German | linguistics,

TBOpYECTBa B COBPeMeHHOM
6uorpadum Progurepa
CadpaHckm «FopmaH»: KOHUEeNT

6uorpadumn. UccnepoBaHme packpbiBaeT
MHOTOC/IOMHOCTb KOHLENTA,
BKHOYAIOLLLETO AP0 U nepudepuyeckme

HemeLlKas
JNIMHIBOKYbTYpa,
3.T. A. TodomaH,

biography. The study reveals the
multilayered nature of the concept,
which includes the core and peripheral

concept, German
linguaculture,




WERK B KOHTeKcTe HemeL Ko
JINHIBOKYNbTYpPbI

Lavrukhina A. V.

The Duality of Work and
Creativity in Rudiger Safranski’s
Modern Biography «Hoffmann»:
the WERK Concept in the Context
of German Linguaculture

cnou: 06pasHO-accoUMaTUBHbIN U
LEeHHOCTHbI. Ocoboe BHUMaHKe
yAeneHo meTadpopam, OTpaxKatoLmm
6opbby

MeXay TBOPYECTBOM U PYTUHOM, a
TaKKe Ky/IbTYPHbIM 3HaYeHUAM Tpyaa
B HEMELKOMN IMHIBOKYIbTYpe.

Proaurep CadpaHckm,
6uorpadusa, metadopa,
TPYA, TBOPYECTBO.

layers: figurative, associative and
valuable. Special attention

is paid to metaphors, which display the
struggle between creativity and
routine, as well as the cultural
meanings of work in German
linguaculture.

E. T. A. Hoffmann,
Rudiger
Safransky,
biography,
metaphor, work,
creativity.




