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Sholudchenko 1. E.
Speech Literacy of a
Doctor as a Step of
Patients’ Trust

B craThe ananm3upyeTcs peueBoe
MOBEJICHUE Bpaya Kak crocod
3((HEeKTUBHOTO B3aUMOJICHCTBYS B
neToBoM obmieHnn. OmrcaHbl
OCOOEHHOCTH SI3BIKOBBIX CPEZCTB B
(bopMHpPOBaHUH PEUECBOI TMUYHOCTH
Bpada, K KOTOPBIM OTHOCSATCS YETKOCTh
B U3JIOKEHUH MBICTIEH, afanTaus
HEOOXOMMBIX JEKCHUECKUX €TUHHIL
MEIHUIMHCKOTO SI3bIKa K YPOBHIO
MMOHUMAHUS TTAIINeHTa,
KOMMYHHKAaTHBHAsI KOMIIETEHTHOCTb 1
pedeBoii aTukeT. Kakp1iif U3 acmekToB
MpeJICTaBIIsIeT CO00H HAOOP A3BIKOBBIX
MOHATHH, KOTOPBIM JJaHO TOJIKOBaHHUE U
yKa3zaHa ux 3Ha4nMOocTh. [lokazano, 9to
rpaMoTHAas peub Bpaua GOpPMHUPYET
pacroioxeHne K HeMy U TEM CaMbIM
o0ecrnevynBaeT NpaBUIHbHOE TOHNMaHNE
WHQOPMAITUH, KOTOpas HE TOJBKO
NOJ/ICP’KUBAET IyX MAalMeHTa, HO U
CIIOCOOCTBYET MPABHIIBHOMY
periaMeHTy KaueCTBEHHOM
MeauuuHcKkoi nomouu. Kpome Toro,
MIPUBEJICHBI HEY/ITAYHBIC BRICKA3BIBAHUS
Bpaueil, KOTOpble He CIIOCOOCTBYIOT
MOBBIIIICHHUIO €r0 aBTOPUTETA U

SI3bIKOBAsI IPaMOTHOCTb,
SI3bIKOBOM THIAX Bpaya,
3TAJIOH PEYEBOI0 NIOBEACHMS,
HaBBIKM aJanTaliuu
MEIULUHCKOIO S3bIKa,
AaKTHUBHOE CITylIaHuE

The article analyzes the
literacy of the doctor’s
speech behavior as a way of
effective interaction in
business communication.
The main linguistic aspects
are described as the most
necessary aspects of the
formation of the doctor’s
speech personality. The
article contains clear
statement of thoughts,
necessary medical terms
adaptation to the patient's
lexical level of
understanding,
communicative competence
and speech etiquette. Each of
the aspects is interpreted as a
set of linguistic concepts and
their significance is
indicated. Competent speech
of a doctor lies loyalties with
him and thereby allows to
take information correctly
that not only supports the
patient's spirit, but
contributes to the correct

language literacy,
language type of a
doctor, standard of
speech behavior, skills
of medical language
adaptation, active
listening




BO3HUKHOBEHUIO JJOBEPUS CO CTOPOHBI
MMalMenTa.

regulation of high-quality
medical care as well. An
overview of doctors’
unsuccessful statements is
given, which undermine the
authority of the doctor and
do not contribute to the
emergence of trust of the
patient.

Jdasuakosa E. II.
AKCHOJIOTHS ceMeHHBbIX
LHEHHOCTell B COUMAILHOM
PernoHajIbHOM peKJame

Davidkova E. P.
Axiology of Family
Values in Regional Social
Advertising

B crarbe paccmaTpuBaeTcs
peruoHajbHas colMalibHas pekjiama Kak
(dhopMa myOJIUYHOTO TUCKYpCa,
OPHEHTHPOBAHHOTO HA TPAHCIISIHIO U
3aKpEIJIEHUE CEMENHBIX [IEHHOCTEH.
Ilens ucciienoBaHus — BBISBICHUE
COIMOJIMHTBUCTHYECKUX U
JIUHTBOKYJIETYPOJIOTUIECKAX
XapaKTepUCTHK 00pa3a MaTepH B
conmanbHOU pekiame roposa JlyraHncka.
Martepuanom UccIeI0BaHUS TOCITY KU
peKiIaMHble GaHHEpHI,
PENPEe3eHTUPYIOIINE MAaTEPUHCTBO KaK
OJIVH U3 KJITFOYEBBIX aKCHOJIOTHIECKHUX
KOHLECTITOB, COXpaHAIOIINX BEKOBBIC
Tpaauuuu. B ctaTtbe ucnosib3yeTcs
KOMIUIEKCHBIH MOAXO0/, BKITFOUAOLTHI
JUCKypC-aHaJu3,
COIII/IOJH/IHI‘BI/ICTI/I‘ICCKI/II\/’I 1 BU3YyaJIbHO-
CEMHUOTHYECKUI METO/Ibl. Pe3ynpTaThl
WCCJIEIOBAHNS MTO3BOJISIOT ONPENEIUTh
o0pa3 MaTepu KaKk HHCTPYMEHT
(hopMHUPOBaHUS IICHHOCTHOTO CYKICHHUS
0 pOJIM CEMBU B PETHOHAIBHOM
MyOJIMYHOM IIPOCTPAHCTBE.

ceMelHbBIe IIEHHOCTH,
aKCHOJIOTHs, COIIATbHAS
peKiamMa, peruOHaJIbHbIN
JIUCKYPC, TPAIUITNOHHAS
KapTHHa MUpa, 00pa3 MaTepu

The article examines
regional social advertising as
a form of public discourse
aimed at the transmission
and consolidation of family
values. The purpose of the
study is to identify the
sociolinguistic and
linguocultural characteristics
of the image of the mother in
social advertising in the city
of Lugansk. The research
material consists of
advertising banners
representing motherhood as
one of the key axiological
concepts preserving long-
standing traditions. The
article employs an integrated
approach that includes
discourse analysis,
sociolinguistic analysis, and
visual-semiotic methods. The
results of the study make it
possible to define the image
of the mother as a tool for
shaping value judgments

family values, axiology,
social advertising,
regional discourse,
traditional worldview,
image of the mother




about the role of the family
in the regional public space.

ITonomapena T. A.
CTunjeBble JOMUHAHTBI U
JIMHTBUCTHYECKHE
BbI30BbI LM(POBOI
MOXH

Ponomareva T. A.
Stylistic Dominants and
Linguistic Challenges of
the Digital Age

CraTbst NOCBAIIEHA U3YYECHUIO
HEKOTOPBIX NHBAPUAHTHBIX
XapaKTePUCTHK U CTHJIEBBIX JOMUHAHT
UMHTEpHET-KOMMYHHUKamu. [lonpobno
OIMCBHIBACTCS TaKasl CTHIIEBAs
JIOMHHAHTa, KaK KIUKOEHT, KOTOPBIH
MTOHUMAETCs KaK IPOsIBICHNE
JIMHTBOKPAETHBHOCTH aBTOpA.
OTMeueHo JBOMCTBEHHOE OTHOIIEHUE K
KIIMKOCHTY B COBPEMEHHOW MHTEPHET-
KOMMYHHKAIIHU: C OOHON CTOPOHBI, OH
BOCIPUHUMAETCA KaKk MHCTPYMEHT
ne3uH(GopMaIy ¥ MAaHUITYJISIH
aJpecaToM, ¢ Jpyroil CTOPOHBI,
KIIMKOEHT MOKET paccMaTpUBaThCs KaKk
3(eKkTUBHBII CIIOCOO MPHUBIICYCHHUS
1eneBor ayautopun. ONHUCEIBAIOTCS
HEKOTOPBIE TEHJAEHIINN U
JIMHTBUCTUYECKHE BBI30BHI,
HaOJIro1aeMbIe B SI3bIKE UPPOBOH
SIOXU: CTUPAHHUE TPAHUL] MEXY YCTHOU
Y TIICBMEHHOW peubto, TpaHchopMaIus
S3BIKOBBIX HOPM, ITpo0iieMa
JOCTOBEPHOCTHU M BepUDUKALIH
MH(QOPMaIUH, BIMSHIE HA KOTHUTHBHBIE
IIPOLIECCHI MOJIB30BATENEH.

nrdpoBas A1oxa, HHTEPHET-
KOMMYHHKAIIHS, CTHJICBbIC
JIOMHHAHTBI, KJIMKOCHT,
JMHTBUCTUYECKUE BHI30BBI

This article is dedicated to
the study of some invariant
characteristics and stylistic
dominants of internet
communication. A stylistic
dominant such as clickbait is
described in detail,
understood as a
manifestation of the author’s
linguistic creativity. The dual
attitude towards clickbait in
modern internet
communication is noted: on
the one hand, it is perceived
as a tool for disinformation
and manipulation of the
addressee; on the other hand,
clickbait can be considered
an effective way to attract a
target audience. Some trends
and linguistic challenges
observed in the language of
the digital age are described:
the blurring of boundaries
between oral and written
speech, the transformation of
linguistic norms, the problem
of information reliability and
verification, and the
influence on users’ cognitive
processes.

digital age, internet
communication, stylistic
dominants, clickbait,
linguistic challenges

Cenesnena K.O.
KapronHas jJekcuka u
¢pa3zeosorus chepbl

CraThs OCBAIIEHA PACCMOTPEHUIO
JKAPTOHHOM JIEKCHKH U (ppazeosioru,
OTHoOcCsIIeHcs K chepe o0pa3zoBaHus,

JKaproHHAs JICKCHKA U
¢bpaseosorus, ceMaHTHYCCKas
rpymma, chepa o0pa3oBaHwsl,

This article is devoted to the
consideration of slang
vocabulary and phraseology

slang vocabulary and
phraseology, semantic
group, education,




o0pa3zoBaHus,

BOCIIUTAHUA U 06y‘lelll/lﬂ

XIX Beka

Selezneva K. O.

Slang Vocabulary and
Phraseology of the
Education, Upbringing
and Training Sphere in
the 19th Century

BOCIIUTaHUS U O0yUYEHHUS B PyCCKOM
s3pike XIX Beka. MeTo10M CIUIOIIHOM
BbIOOpPKH 13 «CI0Baps pyccKoro
mKoJpHOTO *aproHa XIX Bexka» O. A.
AHUIIEHKO ObIT MOTyUYeH JEKCHYECKUN
1 $pa3eororHuecKuii KOpIyc, KOTOPHIi
MOCITY>KWJI MaTePUAJIOM JUIs
JlaJbHENIIero uceaenosanus. B
pe3ynbrate ObUTH BBIAENeHBI 40
CEMAaHTHUYECKHUX TPYII, KOTOPBIM JaHa
XapaKTepPUCTUKA U MIPOU3BENIEHO UX
onucanue. OTAENBHO PacCMOTPEHBI
camble MHOTOYHCIICHHBIE TPYTIIIbI,
MPOaHaIM3UPOBAHBI CIIOCOOBI
IIOIIOJIHEHUS XKaproHa UCCIIeqy MO
cdeprl paccMaTpuBaeMOro BpEMEHHOTO
nepuoa.

BOCTIMTaHUS U O0YYCHUS,
MOJIOJEKHBIH KAPTOH, METOJT
CILIONTHOM BBIOOPKH,
CJIOBapHbIC TaHHBIC

related to the education,
upbringing and training
sphere in the 19th century in
Russian language. Using a
continuous sampling method
from O. Anishchenko's
dictionary of 19th century
Russian school slang a
lexical and phraseological
corpus was obtained. It was
used as material for further
research. As a result, 40
semantic groups were
identified, characterized and
described. The most
numerous groups were
considered separately. The
methods of expanding the
slang of this area during this
period under review were
analyzed.

upbringing and training,
youth slang, continuous
sampling method,
dictionary data

Cxasp H.B.,

Couronyn HU. A.
JIMHIBOKYJIbTYPHBII
KOHIIENT KakK popma
TPAHCJISANHA 00PAa3HOT0
MBILJICHHS B
XYA05KeCTBEHHOM
AUCKYypce

Sklyar N. V.,

Solodun I. A.

The Linguacultural
Concept as a Form of
Translating Figurative

B cratbe paccmaTpuBaeTcs CyIIHOCTD
KOHIIETITa, €r0 KOTHUTUBHO-KYJIbTYPHAS
HAIOJHEHHOCTh U POJIb B
pernpe3eHTalul HallMOHAIbHOMU
KapTuHBI Mupa. Ocoboe BHUMaHUE
yAENEHO aHaIN3y KOHKPETHOTO
JIMHTBOKYJIBTYPHOTO KOHIICNTA B TIO33UU
T'eitnpuxa I'eiiHe; mokas3aHo, Kak
XYJI0’)KECTBEHHBIN TEKCT CTAHOBUTCS
CPEJICTBOM BBIPAXKCHHS KYJIbTYPHOM
cre(pUKH, HAITMOHATIBHBIX
MEHTAIbHBIX K SMOLIMOHATLHEIX
oco0eHHoCTel. BEIABISIOTCS
MEXaHU3MbI POPMHUPOBAHMS 00PA3HOTO
Y 3MOITMOHAIBHOTO COJICpKAHMS, a

JIUHTBOKYJIbTYPHBIA KOHIIETIT,
XYJI0’)KECTBEHHOE MBILIIICHUE,
XYJI0’KECTBEHHBIN IUCKYPC,
KyJnbTypHas cnenuduka,
11033151, KOTHUTUBHAS
JIMHTBHUCTHUKA,
KOHLIETITYyaJIbHBIN aHAJIN3,
00pa3HOCTh TEKCTA

This article examines the
essence of the concept, its
cognitive and cultural
content, and its role in
representing a national
worldview. Particular
attention is paid to the
analysis of a specific
linguacultural concept in the
poetry of Heinrich Heine,
demonstrating how the
literary text becomes a
means of expressing cultural
specificity and national
mental and emotional

linguacultural concept,
artistic thinking, artistic
discourse, cultural
specificity, poetry,
cognitive linguistics,
conceptual analysis,
textual imagery




Thinking in Literary TaKXe CIOCOObl HHTETPalluK KyJIbTYpHO characteristics. The poem
Discourse 3HAYMMBIX JIECMEHTOB B reveals the mechanisms for
XyJI0’)KECTBEHHOE BBICKa3bIBaHUE. the formation of figurative
Pe3ynbTathl nccnemoBaHus and emotional content, as
JIEMOHCTPHPYIOT, UTO well as the methods for
JUHTBOKYJIBTYPHBIA KOHIIETIT SIBISAETCS integrating culturally
KIIIOUEBOW eIMHUIICH, Yepe3 KOTOPYIO significant elements into the
S3BIK M KYJIBTYpa B3aUMOJICHCTBYIOT B artistic statement. The results
XyJIO’)KECTBEHHOM JIHCKYpCe, of the study demonstrate that
obecrieunBas TIry00KOe TOHNMaHNe the linguacultural concept is
HaIlMOHAIBHO-KYJIBTYPHBIX CMBICIIOB U a key unit through which
Xy/T0’)KECTBEHHOTO MBIIILICHUS aBTOPA. language and culture interact
in artistic discourse,
providing a deep
understanding of national
cultural meanings and the
author's artistic thinking.
Boaxor B.B., B craTtbe paccmarpuBaercs nuTepaTypHas Oatamuctuka, | The article examines the fiction about the war,
Boaxoga H. B. (YHKITMOHUPOBAHUE TUIHBIX JTUHTBOKOHIIETITOJIOT S, functioning of personal linguistic conceptology,

Pycckuii BouH kak
HOCHTEJIb COOOPHOro
«MBI» B IpeBHePYCcCKOii U
COBETCKOI JiuTeparype o
BOJiHe

Volkov V. V.,

Volkova N. V.

The Russian Warrior as
the Bearer of the
Conciliar «We» in
Ancient Russian and
Soviet Fiction About the
War

MECTOMMEHUH B IPEBHEPYCCKOM U
COBETCKOM JINTepaTypHOU OaTaluCTHKE,
aBTOPBI BEISBIISIIOT 00IIIKE
NPOHOMHHAJIbHBIE MOTHBHBIE
KOMIUIEKCHI, PaCKPBIBAIOIIHE
COOOPHOCTD KaK IEHTPAIbHYIO
0COOEHHOCTh PYCCKOI'O MEHTAJIUTETA U
yCIIOBHE HETIOOETUMOCTH PYCCKOTO
opyXxusi. B cOOTBETCTBHHU € PyCCKOM
TyMaHUTapHOW Tpaaunuen, CoOOpHOCTD
MOHUMAETCS KaK «IepBUYHOE
BHyTpEHHEE €JMHCTBOY» OOIIeCcTBa U
Hapoza, KOTOPOE Ha SA3BIKOBOM YPOBHE
NpOSIBIISIETCSA B 0OCOOOH
KOHTEKCTYaIbHOW CEMaHTHKE
MECTOMMEHHUH «MBI» U «s1», @ HIMEHHO: C
OJTHOH CTOPOHBI, TPAMMaTHYECKOE

MOTHUBHBIN KOMILIEKC,
PYCCKUI MEHTAJIUTET,
COOOpPHOCTB,
¢dunonormueckas
TepPMECHEBTHKA

pronouns in Ancient Russian
and Soviet fiction about the
war, the authors identify
common pronominal motif
complexes that reveal
conciliarity as a central
feature of the Russian
mentality and a condition for
the invincibility of Russian
weapons. In accordance with
the Russian humanitarian
tradition, conciliarity is
understood as the «primary
internal unity» of society and
the people, which at the
linguistic level is manifested
in the special contextual

motif complex, Russian
mentality, conciliarity,
philological
hermeneutics




3HAYeHHE MHOXKECTBEHHOTO YHCIIa B
MECTOMMEHHH «MbI» HEHTPATH3yeTCs B
CeMaHTHKE HEICTUMOM IIETTOCTHOCTH; C
JIPYTO# CTOPOHBI, TPAaMMATHYECKOE
3HAYCHHE SMHCTBCHHOTO YHCIIa B
MECTOMMEHHH «51» Pa3BUBACTCS B
coOuparenbHOE 3HAUYCHUE.

semantics of the pronouns
«we» and «I», namely: on
the one hand, the
grammatical meaning of the
plural in the pronoun «wey is
neutralized in the semantics
of indivisible integrity; on
the other hand, the
grammatical meaning of the
singular in the pronoun «I»
develops into a collective

meaning.
Tokapes I'. B. CraThs OCBAIICHA UCCIIEOBAHUIO JI. H. Toncroii, moBecTb The article is devoted to the | L. N. Tolstoy, the novel
KoanekTusnoe MPOOJIEMBI JIMHTBOKPACTUBHOCTH Ha «Kazakuy, TekcT, study of the problem of «The Cossacksy, text,
NMOPTPETHPOBAHUE KAK marepuaie nosectu JI. H. Tonctoro JMHTBUCTUYECKAS linguistic creativity based on | linguistic creativity,
NnposiBjeHHe «Kazaxm». KpearnuBHOCTh paccMoTpeHa | KpeaTHBHOCTb, KojutekTuBHOe | the novel «The Cossacks» by | collective portraiture,
KPeaTHBHOCTH TEKCTa KaK CEMHOTHYECKOE SIBIIEHHE, B OCHOBE | MIOPTPETUPOBAHHUE, L. N. Tolstoy. Creativity is Caucasian Cossacks

Takarev G. V.
Collective Portraiture as
a Manifestation of the
Creativity of the Text

KOTOPOTO JIEKHUT JKETaHUe aBTopa
BO3/ICHCTBOBATh Ha ajjpecara, yIuBIATh
€ro, NpUTATUBATh BHUMAaHUE, CO3/1aBaTh
TPYZHOCTH B BOCIIPUATHH.
KpeaTtuBHOCTH HE COBMECTHMA C
PETYJSIPHOCTBIO, CEPUITHOCTEIO,
YHHDUIUPOBAHHOCTHIO,
KaHOHHYHOCTBIO. B cTarbe 000cHOBaH
TE3HC, YTO NMPUEM MTOPTPETUPOBAHUS
Hapoza ABISAETCS NPOSBICHUEM
KpeaTHBHOCTH TeKcTa. B xone
UCCJIEIOBAHNS YCTaHOBJICHO, YTO
MOPTPETUPOBAHUE XapaKTepa
KaBKa3CKOro Ka3aka B rosectu JI. H.
Toicroro xapakrepusyercs
KOMIUIEKCHOCTBIO OITMCAHHS U OCHOBAHO
Ha YMECHUH BHIETH THUIIUYHOE, JIeNast
BBIBO/IbI HA OCHOBE YaCTHBIX JeTajeH.
JI. H. Toncroii BEICTYIINII HOBATOPOM B

KaBKa3CKHEC Ka3aKu

considered as a semiotic
phenomenon and it is based
on the author's desire to
influence the addressee,
surprise him, attract
attention, and create
difficulties in perception.
Creativity is incompatible
with regularity, seriality,
uniformity, and canonicity.
The article substantiates the
thesis that the method of
portraying the people is a
manifestation of the
creativity of the text. In the
course of the study, it was
established that the portrayal
of the character of the
Caucasian Cossack in the




CO3JIaHHH TOAO0OHO 3apPHCOBKH,
KOTOpasl 3aBEPILIECHA B CMBICIIOBOM
OTHOIIICHWH U TIPEJICTABISIET COOOH
3THOrpaUUECKUil OUEePK, BKIFOUEHHBIH
B XYJOXECTBEHHBIN HappaTHB.
BrisiBIEHO, UTO B IOBECTH BOILIOLIECHA
JIEyKTUBHAs CXeMa [OPTPETUPOBAHUS:
ABTOP M3HAYAJIBHO OIKCHIBAET KA3aKOB,
UX MUPOBO33PEHHUE, KUZHEYCTPOUCTBO,
a 3aTeM IIOKa3bIBAET BOILUIOLICHUE
BBIJIEJICHHBIX YePT B UHIUBUIYAIbHBIX
XapakTepax MepCoOHaXen CBOEro
npousBeneHus. Bocco3nannsrii JI. H.
ToJicThIM IOPTPET LENOro HApo1a
IIPEICTABIIEH B BUJIE KJIACTEPA.

story of L. N. Tolstoy's
description is characterized
by its complexity. It is based
on the ability to see the
typical and draw conclusions
based on particular details.
The author was an innovator
in creating such a sketch,
which is complete in terms
of meaning and is an
ethnographic essay included
in the artistic narrative. It is
revealed that the story
embodies a deductive
portraiture scheme. L. N.
Tolstoy initially describes
the Cossacks, their
worldview, and way of life,
and then shows the
embodiment of the selected
features in the individual
characters of the characters
in his work. L. N. Tolstoy's
recreated portrait of an entire
nation is presented as a
cluster.

Boaorckas ML.IL.,
Psoosa M.B.
CHUMBOJIHKA JJEKCHKH C
CeMaHTHYEeCKHM
KOMIIOHEHTOM «CBE€T» B
pomane «beaHble JIOAW»
®. M. /locToeBCKOro

Bolotskaya M. P.,
Ryabova M. V.

HccnenoBana JeKcHKa,
PENPE3CHTUPYIONIAst HICTOYHUKH CBETA,
e€ CHMBOJIMUYECKOE HATIOJHCHHE, a
TaK)Ke CBSI3aHHBIC C HEeH
XY10’)KECTBEHHBIE 00pa3bl B pOMaHe
«bemnbie mogm» . M. JlocToeBcKoro.
PaccMoTpeH MexaHU3M pa3BUTHUS
CHUMBOJIMYECKOTO 3HAYCHUS Y JICKCUKH C
CEMaHTHYECKUM KOMITOHEHTOM «CBET»
(MccremoBaHue MPOBEICHO HA OCHOBE

JIEKCHKa, JIeKceMa,
CEMaHTHKa, CUMBOJIVKA,
JIEKCUKO-CeMaHTHYeCcKas
rpymnmna «cset», ©. M.
JlocToeBCcKuUit

This article examines
vocabulary representing light
sources, its symbolic content,
and associated artistic
images in F. M.
Dostoevsky's novel «Poor
Folk». The mechanism by
which symbolic meaning
develops in vocabulary with
the semantic component

vocabulary, the token,
semantics, symbolism,
lexical-semantic group
«light», F. M.
Dostoevsky




The Symbolism of
Vocabulary with the
Semantic Component
«Light» in F. M.
Dostoevsky’s Novel «Poor
Folk»

(hUITOTOTMYECKOTO aHaIM3a TEKCTa
XyI0’)KECTBEHHOTO TIPOH3BE/ICHNU).
Brigenens! u mpoaHaTU3upPOBAHBI
JICKCUYECKHE CAMHUIIBI,
MIPEJICTABJISIFOIINE CBET; OTMEUCHBI
SI3BIKOBBIE €MHMIIBI, BEICTYTIAIOIINE B
KaueCTBE KJIFOUCBBIX; B YACTHOCTH,
paccMOTpeHa Kak CMBICTI000pa3yrolas
KOHTEKCTyalbHas aHTUTE3a «JIaMIajKa
— COJIHIIE», PACKPHIBAIOIIAS TUAIEKTUKY
00JIM 1 PaJIOCTH, & TAKXKE CBSI3H MEXKIY
(U3MIECKUM JIBUKEHUEM CBETA U
ITyIIEBHBIM COCTOSTHIEM TEPCOHAKEH.
OrnpeneneHo, YT0 KOMIIOHEHTHI
JIEKCUKO-CEMAaHTHYECKOM TPYIIIbI
«CBET» BBICTYIAIOT IPKUM CPEICTBOM
XYJI0’)KECTBEHHON BBIPA3UTEIILHOCTH,
MO3BOJISIOT aBTOPY HE TOIBKO
CTPYKTYypUPOBaTh MPOCTPAHCTBO, HO H
TPaHCIUPOBATH MOAAIBHBIC CMBICIIHI,
YTBEPIKast MPUOPUTET BHYTPEHHETO,
JTyXOBHOT'O 03apEHUs HaJl BHEIITHEH,
COIMAaIHLHO 00YCIOBIEHHON ThMOMH
CyILIECTBOBAaHMs. YKa3aHa pPoib
SI3BIKOBBIX €IUHUILL, PEIPE3CHTUPYIOIINX
WCTOYHHKH CBETa KaK 3HAYMMOT'O
CTPYKTYpHOT'O KOMIIOHEHTA B
(GhOpMHUPOBAaHUH MOATEKCTA B
XyJI0’)KECTBEHHOM Tpoun3BeneHnn O. M.
JlocToeBckoro.

«light» is examined (based
on a philological analysis of
the literary text). Lexical
units representing light are
identified and analyzed; key
linguistic units are
highlighted. In particular, the
contextual antithesis «lamp —
sun» is considered as a
meaningful contextual
antithesis, revealing the
dialectic of pain and joy, as
well as the connections
between the physical
movement of light and the
characters’ mental states. It
is determined that the
components of the lexical-
semantic group «light» serve
as a vivid means of artistic
expression, allowing the
author not only to structure
space but also to convey
modal meanings, asserting
the priority of inner, spiritual
illumination over the
external, socially conditioned
darkness of existence. The
role of linguistic units
representing light sources as
a significant structural
component in the formation
of subtext in F. M.
Dostoevsky’s work of art is
highlighted.




Bepemeenko M.P.
@DeHOMEH peajibHOCTH
NapajgoKcoB B pOMaHax
A. Bb. CaabHukoBa

Veremeenko M. R.
The Phenomenon of the
Reality of Paradoxes in
the Novels by A. B.

CraTps NOCBALIEHA UCCIIEOBAHUIO
MOJEIJIA MUPOYCTPOKCTBA KaK
3MHUCTEMOJIOTHIECKOr0 ()eHOMEHA B
pomanax A. b. CanpHukoBa. U3yuenue
9BOJIIOLNH N300paKEeHUs OKPYKatoLIeH
JIEHCTBUTEIBHOCTH TIO3BOJIMIIO CAETIATh
BBIBOJI O TOM, YTO PEaJIbHOCTD B
XYJ0XECTBEHHOM MHpE MucaTens
CTaHOBHTCS HE TOJIBKO CIO’KETHBIM

AMUCTEMOJIOTUS JINTSPATYPHI,
METaMOJCPHHU3M,
COBpEMEHHasl pyccKasi mpo3a,
pEaIbHOCTD, OBITHE,
OBITUITHBIE TTAPAIOKCHI

The article is devoted to the
study of the model of world
order as an epistemological
phenomenon in the novels of
A. B. Salnikov. The analysis
of the evolution in the
depiction of the surrounding
reality has led to the
conclusion that reality in the

epistemology of
literature,
metamodernism,
contemporary Russian
prose, reality, being,
existential paradoxes

Salnikov (hoHOM, HO ¥ aBBTOHOMHBIM writer’s artistic world
napaoKCaTbHBIM CyOBEKTOM. becomes not only a plot
B3aumoo00ycoBiIeHHbIE OTHOIICHHUS backdrop but also an
PEATbHOCTHY U YeI0BEYECKOH autonomous paradoxical
9K3HUCTEHIIMH JIeTEPMUHUPOBAHBI subject. The interconditioned
MPEXJIE BCETO JIEATETLHOCTHIO relationships between reality
WH/IMBH/IA, TIOCTYTIAIOIIETO B and human existence are
COOTBETCTBHHM CO CBOEH BHYTpEHHEMN determined primarily by the
HctrHol My Hayiero NpoTUB Hee. individual's activity, who
[TotoOHBII BEIBOI aKTyamu3upyeT acts in accordance with their
AMUCTEMOJIOTHYECKUH MTOTEHIH AT inner Truth or goes against
COBpPEMEHHOH JINTepaTyphl U it. This conclusion actualizes
CBUJIETEIBCTBYET O JOCTIKEHUU the epistemological potential
NPUHIUITAAIEHO HOBOTO YPOBHS of contemporary literature
MO3HAHUsI OBITHS B TIOPBIBE K and testifies to achieving a
YeN0BEYECKOMY fundamentally new level of
CaMOCOBEPIIEHCTBOBAHUIO, UYTO cognition of being in the
XapaKTEepHO AJIS 3MIOXH impulse toward human self-
METaMOJIepHU3MA. perfection, which is

characteristic of the
metamodern era.
JABopuona A.H., CraThs OCBAIICHA aHAIN3Y a3MaTCKO-aMepHUKaHCKast The article analyzes the Asian American
Enaucees C.JL. perpe3eHTaIny >KEHCKOTO MHpa B nuteparypa, Jinza Cu, representation of the literature, Lisa See,

Kenckuii Mup B pomaHe
JIn3pl Cu «BamkHnii
Kpyr rocnoxxu Tanb»

pomane JIussl Cu «bnnxHUNA Kpyr
rocnoxu Tansy. Ha mpumepe
peaTbHOr0 HCTOPHYECKOTO TTEPCOHAXKA —
>keHuuHbI-Bpaua Tanb KOHbCSIHB —

«BNMXKHUHN KPyT TOCHIOKH
Tanb», xkeHmuHbl B Kutae,
KuTalcKas KyJabTypa,
TEHJICPHBIC UCCIIEIOBAHUS,

women's world in Lisa See's
novel «Lady Tan's Circle of
Womeny. Drawing on the
example of a real historical

«Lady Tan's Circle of
Womeny, women in
China, Chinese culture,




Dvortsova A. N.,
Yeliseyev S. L.

The Women's World in
Lisa See's Novel «Lady
Tan's Circle of Women»

paccMmaTpuBaeTcs, Kak MucaTeabHUIA
PEKOHCTPYUPYET KapTUHY
MIOBCEAHEBHOMN JKU3HU KUTASHOK AIIOXU
MuH, BKIIIO4ast 0COOCHHOCTH CEMEHHOM
MepapXHH, BO3MOKHOCTH MOTYUYCHUS
00pazoBaHms B MPOPECCHOHATEHOM
peanuzanuu, crenuduky
B3aWMOOTHOIICHUH JKSHIIUH APYT C
apyrom. Oco0oe BHUMaHHUE yIENAeTCs
crpemiiennro JIuzel Cu k
OTIPOBEPKEHUIO CTEPEOTHIIA O
0e3r1acHOCTH 1 TACCUBHOCTH KUTASTHOK.
B BbIBOAAx momyepKUBacTCs, YTO POMaH
BBICTYIIAeT HE TOJIBKO KaK
XYJI0’)KECTBEHHOE TPOU3BEACHUE, HO U
KaK BKHBIH KyJIBTypHBIH (DeHOMEH,
CIOCOOCTBYIOIINH TUAJIOTy 3armajHoi 1
BOCTOYHOM KYJBTYp U NIEPECMOTPY
YIPOLICHHBIX MIPEICTABICHUH O
npouuiom Kuras.

nuHactust MuH, Tanb
IOuBCHD

figure, whose name is Tan
Yunxian, and who works as
a female physician, the
author examines how the
writer reconstructs the
everyday life of Chinese
women during the Ming
dynasty, including the
features of family hierarchy,
opportunities for education
and professional fulfillment,
and the specific nature of
relationships among women.
Special attention is paid to
Lisa See's effort to challenge
the stereotype of the
voicelessness and passivity
of Chinese women. The
conclusion emphasizes that
the novel serves not only as a
work of fiction but also as an
important cultural
phenomenon that fosters
intercultural dialogue and
revises simplistic views of
China's past.

gender studies, Ming
dynasty, Tan Yunxian

Bbeawrun P.B.
MMoanTn4yecknii
OHOMACTHKOH B
HEMEeLKOM CIIOPTUBHOM
aucKypce (Ha mpumepe
TEKCTOBBIX OHJIAIH-
TPAHCIA UM
(yT60abHOrO U3KaAHUS
«11 Freundey)

B crarbe Ha marepuanax nzganus «EIf
Freunde» ananmmsupyercs
OHOMACTHYECKHI MOTEHIHMAN TEKCTOBBIX
OHJIAMH-TpaHCIAUUH GyTOOTBHBIX
MaT4el ¢ y4acTHeM HEeMEIKUX KITyOoB H
HaIIMOHAJBHOM cOopHol ['epmanHy.
HUccnenyetcs paHee He U3yUCHHBIN B
TaKOM PaKypce Yy4acToOK
OHOMAaCTHYECKOI'0 IPOCTPAHCTBA —
MOJMTUYECCKUH OHOMACTUKOH, KOTOPBIA

CIIOPTUBHBIN JUCKYPC,
MOJUTUYECKUI TUCKYPC,
MOJIUTUYECKUH OHOMACTHUKOH,
TEKCTOBasl OHJIAITH-
TpaHCIALMS, S3bIK QyTOOIIA

The article analyzes
onomastic potential of a live
ticker of football matches
where German clubs and the
national team participate and
based on the materials from
the journal «12 Freunde».
The area of onomastic space
is studied, because it has not
been examined before in

sports discourse,
political discourse,
political onomasticon,
live ticker, football
language




Belyutin R. V.

Political Onomasticon in
the German Sports
Discourse (Through the
Example of a Live Ticker
of Online Journal «11
Freundey)

HIMPOKO MPEJCTABJICH B TAHHOM THIIE
TekcTa. OcymiecTBIeHa KIIacCH(UKAITHS
OHHMOB, BBIIETIEHBI COOTBETCTBYIOIINE
pas3psabl OHUMMUYECKUX
HaMMEHOBaHMI; 0003HaUYeHA
nparmMaceMaHTH4ecKas creruduka
(GYHKIMOHUPOBAHHUS TIONUTHUECKUX
KOHIICTITOB B TEKCTOBBIX OHJIAIH-
TPaHCILIIUAX; YKa3aHO HA MHTCHIIUH
KOMMEHTATOPOB K CO3/IaHHIO
HEIIabJOHHBIX JIMHTBOKPATHBHBIX
CO00IIeHui, TPEOYIOIMHUX OT
PELUIUEeHTa, TOMHMO CTICIAAIBHBIX
(byTOONBHBIX 3HAHUH, HATTMYHSI
JIOCTaTOYHO COJIMJTHOM
WH(POPMAITMOHHOM 0a3bI 0
MOJIMTUYECKUX PEaATHIX U
KOMMYHUKAIUSAX B CBOEH CTPAHE U 32
pyoexoMm. [IpeaoxkeHsl mepcreKTUBBI
JaTbHEHIIIeT0 UCCIeI0BaHMs
npobIeMaTHKH — ¢ OKYCHPOBAHHEM
BHMMAaHHS Ha OTJIEJBHBIX MPOIIECcCax,
KaTEeropusiX, MEXaHU3Max,
COITPOBOK/IAOIINX UMIIOPT
MOJIMTUYECKUX OHUMOB B OHJIAHH-
TPaHCISIIUSIX.

such a perspective; political
onomasticon is widely
represented in this type of
text. The author classifies
onyms, distinguishes
respective classes of onym
entities. The paper indicates
pragmatic and semantic
peculiarities of how political
concepts function in a live
ticker; it specifies
commentators’ intentions in
producing unconventional
creative messages which
require alongside detailed
football knowledge reliable
informational database on
politics and communication
at home and abroad. The
article closes suggesting
directions for further
research with a focus on
certain processes, categories,
mechanisms accompanying
the import of political
concepts in a live ticker.

Byxonkmnna A.C.
DOYHKIHOHUPOBAHUE
AHTJIMI3MOB BO
(¢ppany3ckom macc-
MeIuiHOM
NMpOCTPaHCTBeE:
COLMOKYJIbTYPHBIH H
JIMHTBUCTHYECKHUIA
ACIEeKThbI

CraTps NOoCBALIEHA U3YYEHUIO
(YHKIIMOHUPOBAHUS 3aMCTBOBAHHH U3
AHTJIMICKOTO A3bIKa, UCIIOJIb3YOLINXCS
BO (PpaHILy3CKHX Macc-MEAUHHBIX
ncroyHukax. Ha ocHoBe aHanu3a
3JIEKTPOHHBIX BEPCUH psaa
(bpaHIy3CcKUX MEPUOJMUECKIX H3IaHUH
BBISABIISIIOTCS IPUMEPHI YITOTPEOICHHS
Pa3IMYHBIX THIIOB aHIVIMIA3MOB, KaK
(hopMabHBIX, TAK M CMBICTIOBBIX.

3aMMCTBOBAHUS,
AHTJIUIU3MBI, Macc-
MEIUUHBIN TUCKYPC,
SI3BIKOBAs TIOJIUTUKA
DpaHuuun

The article deals with the use
of English borrowings in
French mass media. An
analysis of electronic
versions of several French
periodicals reveals examples
of the use of various types of
Anglicisms, both formal and
semantic. These examples
are identified and interpreted

borrowings, Anglicisms,
mass media discourse,
language policy of
France




Bukhonkina A. S.

The Functioning of
Anglicisms in the French
Mass Media Space:
Socio-Cultural and

BrlsBIIeHBI ¥ TPOUHTEPIIPETUPOBAHBI
HpUMEPHI UCTIONIB30BaHUS AHTIIUII3MOB
C TOYKH 3PEHUS UX CTPYKTYPHI:
COXpaHEHUs WU U3MEHEHUS HX
rpauuecKor ¥ rpaMMaTHIECKOi GOpM.

in terms of their structure:
the preservation or
modification of their graphic
and grammatical forms.
Furthermore, examples of

Linguistic Aspects Kpowme Toro, ananu3upyroTcs mpuMeps the transfer of the semantics

TpaHchepa CeMaHTUKH JIGKCUYSCKUX of English lexical units into

€JIMHUIT aHTJTUICKOTO S3bIKa B the French lexical system,

JIEKCHYECKYIO CUCTEMY (PPaHITy3CKOTO followed by changes in the

S3BIKA C TIOCIIEYFOIINMHU N3MEHEHHUSMU latter's composition, are

B cocTaBe nocienneii. OTMevaercs, uTo analyzed. It is noted that

B MacC-MEIUITHOM JHUCKYypCe aKTHBHO syntactic constructions from

UET MPOIECC 3aMMCTBOBAHHIMA English are actively being

CHUHTaKCUYECKUX KOHCTPYKIHN 13 borrowed in mass media

aHrmiicKoro si3pika. C yuerom discourse. Based on the

MPOAHAIM3UPOBAHHOTO MaTepHaa, analyzed material, the author

aBTOP MPUXOAUT K BBIBOJY, UTO concludes that the

MaccoBOe yNnoTpebiieHHe Pa3HbIX TUIIOB widespread use of various

AHTIUIIM3MOB B MacC-MeIUITHOM types of Anglicisms in the

MIPOCTPAHCTBE MOXKET mass media may indicate the

CBUJICTEIILCTBOBATH O 3HAYMTEIHLHOM significant influence of the

BIIMSTHUM QHTIIO-CAaKCOHCKOM Anglo-Saxon cultural model

KyJIBTYPHOUH MOJIETTH Ha KOJIJIEKTUBHOE on the collective public

o0rrecTBeHHOE cO3HaHKe Bo OpaHiuwy, consciousness in France,

CTaBsl MI0J] BONPOC €€ KYJIbTYPHO- calling into question its

UJEO0JIOTMUECKUI CYBEPEHHTET. cultural and ideological

sovereignty.

Kynesa M.H. CraThs OCBAIICHA OJIHOMY U3 aCIEKTOB | OHOMACTHKa, HOMUHAIHS, This article explores one onomastics, nomination,
JlekcnKko-ceMaHTHYeCKHE | OHOMACTUKH — U3YUYEHHIO pEKIaMHOE UM, aspect of onomastics, and it | advertising name,
0COOCHHOCTH (YHKIMOHUPOBAHUS PEKIaMHOTO MIparMaTOHUMBI, is the functioning of pragmatonymes,
HAUMEHOBAHWII M3MaHUH | UMEHU. ABTOPOM IPE/ICTaBICHBI parMaTOHUMBI- advertising names. The pragmatonym sentences,

AJIs1 U3YICHUSA
HHOCTPAHHOI'0 A3bIKA

Zhuleva M. 1.

pe3yJIbTaThl JISKCUKO-CEMaHTHYECKOTO U
KOMIIOHEHTHOT'O aHalln3a
HAUMCHOBaHUH M3IaHUH IS U3YUYCHHS
WHOCTPAHHOTO s13bIKa (ypoBHU A1-A2).
MaTtepuanom st UCCIeTOBaHUS

MMPEAIOKCHUA, U3YUCHHUC
HWHOCTPAHHOTO A3bIKa

author presents the results of
a lexical-semantic and
componential analysis of the
titles of foreign language
learning publications (levels

foreign language
learning




Lexical and Semantic
Features of the Titles of
Publications for Studying
a Foreign Language

nociy>kunu 196 nparMaToHUMOB,
MOJYYECHHBIX METOAOM CIUIOIIHON
BbIOOpPKH: 140 pycCKOS3BIYHBIX, 51
AHTJIOSN3BIYHBIX U 5 KOMOWHUPOBAaHHBIX
HauMeHoBaHui. OmpeeneHbl OCHOBHBIE
TEH/ICHIIMY B HOMUHALMY U31aHUH 11O
WHOCTPAHHOMY $I3BIKY, PACCMOTPEHBI
MIpUMEpPHI UCTIOIB30BAHUS TPUEMOB
SI3bIKOBOM UI'PHI (pPa3roBOPHBIE
BBIPQ)KEHHUS, SIBHBIE PEUCBBIC OIINOKH,
(GUrypsl pedn U SKCIPECCHBHOTO
CHHTAKCHCa), OTMEUYEH IparMaTHYeCKUi
MOTCHIHAN PEKJIAMHBIX UMEH.
Br1siBI€HBI ONTOpHBIE JIEKCUYECKUE
KOMITOHEHTBI, PYHKIIMOHUPYIOIIHE B
cOCTaBe HAMMEHOBAaHUH W3AAHUH 110
WHOCTPAHHOMY $I3BIKY U BbIpa)KaroIue
OIICHOYHbIE XapaKTePUCTUKU
peKIIaMIpyeMOro TOBapa.

A1-A2). The study utilizes
196 pragmatonyms obtained
using a continuous sample:
140 Russian-language, 51
English-language, and 5
combined titles. Key trends
in the nomination of foreign
language publications are
identified, examples of the
use of language play
techniques (colloquial
expressions, obvious speech
errors, figures of speech, and
expressive syntax) are
considered, and the
pragmatic potential of
advertising names is
highlighted. Key lexical
components have been
identified that function
within the titles of foreign
language publications and
express evaluative
characteristics of the
advertised product.

Kysnenosa 10.T'.
Jlekcnueckne
0CO0EHHOCTH IJIaroJioB B
AHTJIHMHCKOM SI3BIKE

Kuznetsova Yu. G.
Lexical Features of
English Verbs

Cratbs MOCBSIILIEHA OITUCAHUIO
JIEKCUYECKOW OpraHu3alliy aHTTIUACKUX
rJ1aroJioB, MPOSIBIAIONIEHCS B
MHOT'O3HAYHOCTH, COYETAEMOCTHU U
YCTOMUYMBBIX KOHCTPYKLHUAX C
qacCTHUIlaMU. AKTyaIIBHOCTB
00yCIIOBII€Ha PaCIIMPEHHEM KOPITYCHBIX
WCCJICIOBAHUHN U MIOTPESOHOCTHIO B
OINMCaHUSIX CEMAaHTUYECKUX CIIBUTOB
IJ1aroJIbHBIX €IMHULL B COBPEMEHHOM
KoMMyHuKanuu. HoBu3Ha cBsizaHa ¢

aHTJIMIACKUH IJ1aroJi,
JIEKCUYEeCKasi CEMaHTHKA,
MHOTO3HAYHOCTb,
COYETaeMOCTb, BAJICHTHOCTb,
(hpa3oBbIii I1arod, MOCIECIO,
MIUOMATH3AITUS, KOPITYCHBIH
aHaJin3, KOHCTPYKLMs get

This article describes the
lexical organization of
English verbs, manifested in
polysemy, combinability,
and stable particle
constructions. Its relevance
stems from the expansion of
corpus research and the need
to describe the semantic
shifts of verb units in modern
communication. Its novelty

English verb, lexical
semantics, polysemy,
collocation, valency,
phrasal verb,
postsyllable, idiom,
corpus analysis, «get»
construction




o0beqMHEHnEM HaOMI0ICHUH HaJl
HOJIMCEMHUEH, TI1aroIbHO-4aCTHYHBIMU
KOHCTPYKLMSIMU M aHATUTUIECKUMU
MozenaMu tumna get + npuuactue 11 B
€JMHYIO CCTEMY ITapaMeTpOB
onucanus. B pabote onucansl THIIBI
MOJIICEMUH Ha MaTepuare riaroia find,
COTIOCTaBJIEHBI KOHTPOJIUPYEMBIE U
HEKOHTPOJIUPYEMBbIEC CUTYaLIUH
oOHapyxeHus. M3ydyeHbl KOpIyCHbIE
JaHHBIE TI0 (PPA30BBIM TJIATOJIAM C
caremtutamu on/off u mo mozensm ¢
down, paccMOTpeHBI CiTydan
uanomaruzanuu. OTAETbHBIA OJI0K
MOCBSIIIIEH TIEPEBOTIECKUM TPYIHOCTSIM
(hpa30BBIX IIAT0JIOB B XYA0’KECTBEHHOM
TEKCTE U MEXaHU3MaM KOHKPETH3AINH
rarojioB roBopenus. Lleas ctateu —
BBISIBUTH HA0OP JIEKCUYIECKUX
NPU3HAKOB, (POPMHUPYIOIINX
CEMaHTHYECKYIO CTPYKTYPY
AHIJIMICKOTO riaronia B peun. s
peLeHns 3a1a41 IPUMEHEHBI aHaJIN3
Hay4yHBIX myonukaruit 2021-2025 rr.,
COTIOCTABJICHNE, HHTEPIIPETALINS
MIPUMEPOB U3 KOPITYCOB U NEPEBOOB.
duHaNbHAs YacTh UCCIEJOBAHUS
COJIEP’KUT CHCTEMATH3AIIHIO
Pe3yIbTaTOB U HANIPABJICHUS OIIMCAHUH
TJIaroJbHON JIEKCHUKH.

lies in integrating
observations on polysemy,
verb-particle constructions,
and analytical models such
as «get» + «participle II»
into a unified system of
descriptive parameters. The
paper describes types of
polysemy using the verb
«find» and compares
controlled and uncontrolled
detection situations. Corpus
data on phrasal verbs with
«on/off» satellites and
models with «down» are
examined, and cases of
idiomatization are
considered. A separate
section is devoted to the
translation difficulties of
phrasal verbs in fiction and
the mechanisms for
concretizing spoken verbs.
The aim of the article is to
identify a set of lexical
features that shape the
semantic structure of the
English verb in speech. To
address this problem, an
analysis of scientific
publications from 2021—
2025, comparison, and
interpretation of examples
from corpora and translations
were used. The final section
contains a systematization of




the results and the directions
for describing the verbal
vocabulary. This material is
intended for researchers of
Germanic languages, English
teachers, and translators.

Hanoouna A.Il.
OO0pa3Hblii KOMIIOHEHT
KOHIenTAa sustainable
fashion B aHTJ1I0SI3BIYHOM
MeauagucKypce

Nalobina A. P.

The Imagery Component
of the Concept of
Sustainable Fashion in
English-Language Media
Discourse

HccnenoBanue MOCBSIIECHO aHAIN3Y
00pa3HOro KOMIIOHEHTA
JMHTBOKYJIBTYPHOTO KOHIIECTITA
sustainable fashion B coBpemerHOM
aHTJI0s13bIYHOM Meauaauckypcee. Llenbro
HUCcCI€eJOBaHUA ABJIACTCSA BBISABICHUC
KOTHUTHBHBIX MEXaHU3MOB, C TOMOIILIO
KOTOPBIX a6CTpaKTHBIe OEHHOCTHU
YCTOMYMBOTO Pa3BUTHS BEPOATU3YIOTCS
yepe3 o0pasHbIe MOJICIH U
MeTadopruieckue CTpyKTypbl. OCHOBHOE
BHUMAaHHE YIEJICHO aHTPOIIOMOP(hHOM
MeTahOPUICCKON MOJICITH «OKU3HEHHBIH
IIUKJT MOJTHOTO 00BEKTa», KOTOpas
KOHIICTITYIU3UPYET OJISKIY KaK
JKUBYIO CYIIIHOCTbH, CIOCOOHYIO
«POKNATBCSI», <OKUTHY, KYMHUPATh» H,
YTO MPUHIUIHAIBHO, «BO3POXKIATHCSD).
B pabore moka3zaHo, kak yepe3
00pa3HyI0 penpe3eHTalHI0 PEMOHTA,
MOBTOPHOT'O MCIIOJIb30BAHUS U
BHHT)KHOM 3CTETUKH POPMUPYETCS
HOBasi MEHTaJIbHAsI MOJIEJIb OCO3HAHHOTO
notpedieHust, B KOTOPO
9KOJIOTHYECKAs! OTBETCTBEHHOCTh
COYCTACTCA C UHAUBUAYAJIbHBIM CTUJIEM.
HccnenoBanne BHIMOIHEHO B paMKax
KOTHUTHBHO-AMCKYPCUBHOTO MOIX0Aa U
ommpaetrcs Ha kopmyc u3 300
MeauaTeKcToB. Pe3ynbTaTsel paboTh

sustainable fashion,
JIMHI'BOKYJIBTYPHBIN KOHLEIIT,
00pa3HBIif KOMIIOHEHT,
KOTHHTHBHAas MeTadopa,
aHTPOIIOMOP(U3M,
JKU3HCHHBIM IIHKII,
MEINAANCKYPC, yCTOWINBOE
pasBHUTHE

The study is devoted to
analyzing the imagery
component of the
linguocultural concept of
Sustainable Fashion in
contemporary English-
language media discourse.
The aim of the research is to
identify the cognitive
mechanisms through which
abstract values of sustainable
development are verbalized
via imagery models and
metaphorical structures.
Particular attention is paid to
the anthropomorphic
metaphorical model of the
“life cycle of a fashion
object,” which
conceptualizes clothing as a
living entity capable of
“being born,” “living,”
“dying,” and — crucially —
“being reborn.” The study
demonstrates how imagery
representations of repair,
reuse, and vintage aesthetics
contribute to forming a new
mental model of conscious
consumption, in which

Sustainable Fashion,
linguocultural concept,
imagery component,
cognitive metaphor,
anthropomorphism, life
cycle, media discourse,
sustainable development




HMMEIOT 3HaU€HUE AJIsI TEOPUU
JIMHI'BOKYJIBTYPHBIX KOHIICTITOB,
KOTHUTHBHOM JTUHTBUCTHKH U
MIPUKJIATHBIX UCCIICIOBAHUN B 00JIaCTH
YCTOMYMBOW KOMMYHUKAIUU.

environmental responsibility
is intertwined with individual
style. The research is
conducted within the
cognitive-discursive
approach and draws on a
corpus of 300 media texts.
The findings are relevant to
the theory of linguocultural
concepts, cognitive
linguistics, and applied
studies in sustainable
communication.




